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PUMA UNVEILS LIMITED-EDITION SPEEDCAT FOR  

SWAROVSKI’S 130TH ANNIVERSARY 

 
 

Herzogenaurach, October 20th, 2025 – PUMA launches a limited-edition Speedcat to celebrate 

Swarovski’s 130-year anniversary. Harnessing the power of light, the iconic silhouette is 

transformed with a dazzling display of crystals and reimagined with elevated detailing. This 

unique design reflects a shared commitment to craftsmanship, sport, and joyful extravagance. 

 

Radiant crystal detailing covers the silhouette, with PUMA’s Formstrip rendered in the empty 

space between 5,316 shimmering black Swarovski Crystals in four different sizes. The array of 

crystals was masterfully applied to the 1999 sneaker silhouette by experts from the Austrian 

house.  



The glittering collaboration comes with a pared-down black upper and matching black sole, 

creating a striking contrast that allows the crystallized upper to shine.  

 

A sophisticated play between brilliance and shadow, the Speedcat’s sleek motorsport-inspired 

shape is elevated into a shimmering statement, an embodiment of sporting heritage and craft. 

The collaboration is fittingly packaged in a special, minimalist box featuring a subtle Swarovski x 

PUMA logo lockup. 

 

The Swarovski x PUMA Speedcat will be available starting October 24th, 2025, at swarovski.com 

and in select Swarovski stores. 

 

 

 

Media Contact:  

Alberto Turincio, PUMA Global Communication, Sportstyle – alberto.turincio@puma.com   

Sandra Wedel, PUMA Global PR, Sportstyle – sandra.wedel@puma.com 

 
 

PUMA  

PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and accessories. For 75 years, 

PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest athletes. PUMA offers performance and 

sport-inspired lifestyle products in categories such as Football, Running and Training, Basketball, Golf, and Motorsports. It collaborates with 

renowned designers and brands to bring sport influences into street culture and fashion. The PUMA Group owns the brands PUMA,  Cobra Golf 

and stichd. The company distributes its products in more than 120 countries, employs about 20,000 people worldwide, and is headquartered in 

Herzogenaurach/Germany. 
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